DEFINING MARKETING
WHAT 1S MARKETING %
A POWERPOINT PRESENTATION

" Understand Marketing in
simple terms with example

By
Prof Suresh Kumar Jha
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Definition(Two)-

» Marketing is a societal process by
which individuals and groups
obtain what they need and want
through creating ,offering and
freely exchanging products and
services of value with others.

(Philip Kotler)




Definition(Three)-

Marketing( Management) is the
process of planning and executing
the conception, pricing, promotion
and distribution of ideas ,goods
services to create exchanges that
satisfy individual and Organizational
Goails.

(American Marketing Association)
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There are ten types of entities which can be marketed:

» Goods » Properties

» Services » Organizations
» Ideas » Experiences
» People » Events

» Place » Information






